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You are the Public Relations Officer of Heat Oils Group, a leading oil marketing
company in Ghana. Heat Oils is introducing onto the Ghanaian market a new brand of
engine oil christened “Smooth”. Issue a “Media Alert” inviting the media to the
product launch. 20 MARKS

. The Department of Urban Roads in the Ashanti Region wants to carry out maintenance
works on a number of roads in the Kumasi metropolis. As a result, these roads will be
partially inaccessible to motorists. As the Communication Officer of the Department,
issue a press release through the media informing the general public of the decision
of the Department. 20 MARKS

. The government of Ghana has appointed Commissioner of Police (COP) Kofi Asare
Kusi as the new Inspector-General of Police (IGP). As the Public Affairs Officer of the
Ghana Police, write a NARRATIVE executive biography on the new IGP and send it
to all media houses in Ghana. 20 MARKS

Public relations officers disseminate messages regularly to different publics. As the
newly appointed Public Relations Officer of African World Airlines, describe how the
communication concepts of ‘Remembering the Message’ and ‘Acting on_the
Message’ will help vou in successfully communicating to customers of Africa World
Airlines. 20 MARKS

Write SHORT NOTES on FIVE of the following:

a) Late majority versus Early adopters (4 marks)

b) Guidelines for a Backgrounder (4 marks)

c) Feature (4 marks)

d) Factors that affect the adoption process (4 marks)

e) Style guide (4 marks)

f) Two of Amanda Katekehrberg’s principles on public relations writing (4 marks)
TOTAL 20 MARKS
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