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Q1 (30 Marks)
Analyze the process of advertising in terms of the following key elements.

a. Identification of target audience
b. Design of the campaign message
¢. Choice of media through which to send the message

Q2 (20 Marks)
Advertising is used by modern business enterprises for certain specific objectives. Explain any
FOUR (4) objectives of advertising.

Q3 (20 Marks)
Identify FOUR (4) of the key participants who are actively involved in the advertising industry
and highlight the roles performed by them.

Q4 (20 Marks)
Describe FOUR (4) common unethical practices in advertising used by some advertisers in their
adverts.

Q5 (20 Marks)
With the aid of examples, discuss the following advertising media:
a. Print advertising
. Broadcast advertising

b
¢. Out-door advertising
d. Promotional items
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