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INSTRUCTION S TO CANDIDATES

¢ Provide your answer in the Answer Booklet.

e Answer questio-n'ONE and any other TWO.

. Nd(e: Marks will be awarded for clai‘ity of éxpression (gr’mnmaﬂ and logical presentation of
facts. : ]

o Write your'index number clearly at the top of the quest‘ion paper.
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Question 1 (30 marks)
Dennis is an account planner at a major advertising agency, and one of his responsibilities is to

evaluate advertising campaigns through testing, monitoring, and measurement. Explain these
three terms.

Question 2 (20 marks) .
a. Define segmenting and targeting and establish the link between the two concepts.
b. Describe TWO (2) typical approaches to segmentation.
Question 3 (20 marks)
Name and explain thé'evaluatibn criteria used in selecting advertising media for an advertising
campaign. ¥ o
Question 4 ('2.0 marks)
Highlight the main strengths and weaknesses associated with television as an advertising
medium. : :
Question 5 (20 marks)
With the aid of examples, discurss_ the ﬂ)iloWing three (3) Scheduling Strgtggiés.

a. Continuity
b. Flighting
¢. Pulsing.
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