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Question 1

A. Define advertising as stated by Wannof (1997)
B. Write short notes on the following features of advertising
i.  Communication
ii.  Information
iii.  Persuasion
iv.  Profit maximization
v. Identified choice

C. State and explain three (3) types of advertising

Question 2

A. Define integrated marketing communication (IMC)
B. Outline and explain five (5) tools of IMC

C. State and explain five (5) importance of IMC

Question 3

Considering advertising as the integral part of life, outline and explain the role of advertising in

society.

Question 4

A. Briefly discuss branding?

B. Outline and explain four (4) approaches to consider in brand building.
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