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I. A). With reference to at least two authorities, define advertising.
B). State and briefly explain five (5) features of advertising.

2. A). Define integrated marketing communication (IMC)
B). Outline and explain five tools of IMC

3. Considering advertising as the integral part of life, outline and discuss the role of
advertising in society.

4. A). Define advertising agency as stated by the America Association of Advertising
Agencies.

B). Briefly discuss the relationship between the client and the advertising agency.
C). Outline and explain three (3) possible services rendered by the ad agency.

ALL THE BEST.
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