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SECTION A (50 MARKS)
There are two question in Section A.

Attempt all
COMPULSORY

(ANSWER QUESTIONS 1 & 2)
QUESTION TWO (20 MARKS)
A marketing company which specializes in the sale of mobile phones has engaged you to investigate
‘nto what influences customers in the purchase of its wide range of phones. In your analysis of your
admiristered questionnaires, you performed a regression analysis of certain features and benefits of the
phones on customer purchase. Use the summary of the regression output in table 1 (model summary),
Table 2 (Anova) and Table 3 (Coefficients) to answer the following questions

Table 1: Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 .654° 428 421 43782

a. Prédictors: (Constant), colour, size, shape

Table 2: ANOVAP

Modci , Sum of Squares df |Mean Square| F Sig.
1 Regression 38.650 3 12.883| 67.209| .000°
Residual 51.756| 270 192
__ Total 90.405| 273

a. Predictors: (Constant), colour, size, shape
b. Dependent Variable: Consumer Buying Behaviour

Table 3: Coefficients?

Standardized
Unstandardized Coefficients Coefficients
Std.
Model B Error Beta t Sig.

1 (Constant) 1.316 .184 7151 .000
shape 407 .053 443| 7.658 .000
size .091 047 1101 1.943 053
colour 178 .038 241 4.694 .000

a. Dependent Variable: Consumer Buying Behaviour

Page 2 of 15



INAEX NUMDBDET .. vt eriersresre s s s SIENALUI..ccviverrrasnsssisesesessasissasamsnssasnes 5 5= - P e
Required

i, write the regression equation for the output above (2 marks)

ii. interpret R, R? and F statistics (5 Marks)

4. At 95% confidence level, interpret your results with respect to the objectives of the study (4
marks)

iv. From the analyzed data, what recommendation(s) will you make to the marketing company? (4
marks)

v. What would be your answer if the analysis was performed at 99% confidence level (3 marks)

vi. Which variable makes the greatest impact or influence on customer purchase. Explain your
answer (2 marks)

QUESTION ONE (30 MARKS)
Renaloe Incorporated is a giant perfume manufacturing international company operating in many

nations around the world. RenaJoe intends to enter the African market preferably Ghana targeting
tertiary students. It has been observed that, students in Ghana use different kinds of body perfumes for
different purpose at different times. Renaloe Incorporated wants to produce perfume to meet the needs
of tertiary students preferably starting with students from Christian Service University College (CSUC)
as its target market. You also know the financial challenges that confront CSUC students and the fact
that students will love value for money. A survey needs to be conducted in order to ascertain the
feasibility of the target market in Ghana
Questions

1. A lot of scientific processes have been developed to help researchers choose a research topic.
Use the six stage process to propose a research topic for the case above. (9 marks)

ii. Using the 6 steps in problem formulation proposed by Brown & Suter (2012), develop a
research problem that strongly links to your proposed research topic in question ‘a’ above (9
marks)

ii. develop any three (3) research objectives based on the topic in (a) and (b) above (3 marks)

iv. develop a questionnaire for the study based on the research objectives set in (c) above (3
marks)

A briefly develop a research methodology for the study (4 marks)
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SECTION B (20 MARKS

PART B: Use the spaces provided on the question paper to answer the questions in this part.
Attempt all questions in this part

1. What is sampling? With specific example, differentiate between probability and non-probability
sampling (5 marks)
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7. Business research involves finding out about a phenomenon in a systematic way thereby
increasing knowledge. Briefly explain these variables-thus finding out, systematic way and
increasing knowledge (5 marks)
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(5 marks)
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4. What is business research? With examples, distinguish between qualitative and quantitative
research (5 marks)
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SECTION C (18 MARKS)
THERE ARE 36 MULTIPLE CHOICE QUESTIONS. ATTEMPT ALL QUESTIONS

Circle the correct answer to each question on the question paper.
Each question carries %2 mark

Use the information below to answer question 1-8
A study was conducted on customer complaints and customer satisfaction in the banking industry. The

population of the study comprised of customers (students) within Christian Service University College
which is estimated to be 100 of which a sample of 80 was selected. 56 responses were received and
useable. The following outputs were generated after a descriptive analysis was conducted. A scale of 1-
5 was used where 1=strongly disagree ~2=Disagree 3=neither agree nor disagree 4=agree 5=strongly
agree. Table 1 shows descriptive analysis conducted using mean, standard deviation.

Table 1: Descriptive statistic on variables measuring customer complaints

Variables abbreviation Std.

N |Minimum |Maximum|Mean| Deviation
My bank hides excessive charges AA 56 1 5| 227 1.213
My bank delays disbursement AB 56 1 5| 2.57 1.110
My bank services delivery is poor AC 56 1 5| 2.66 1.133
Bad employee attitudes AD 56 1 31 273 1.286
My bank delays in responding to customer AE 56 1 s| 282 1,146
enquiries

Source: Field Survey 2022
Note: All answers should be corrected to the nearest whole number

Calculate the percentage for respondents who responded to AA?
46%
52%
45%
61%
38%

PRE gy e

Calculate the percentage for respondents who responded to AB?
54%

53% ’o
51%

67%

39%

oae op N

Calculate the percentage for respondents who responded to AC?
46%
52%
45%
61%
38%

o ae o W
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